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- JWT, TOI sweep \
Tamizh Regional
Awards 2010

Chennai: Along with JWT, the
world’s oldest advertising
agency, The Times Of India
emerged triumphant at the sec-
ond Tamizh‘Regional Awards
2010 in the advertising sector
winning many medals, includ-
ing gold, silver and bronze in
the press category.
According to a press release,
the awards, organised by the
Madras Advertising Club, were
announced at a function here.
In the press category, last
April’s full-page advertisement
bytheTOImam, “A year in the
Life of Chennai” swept all
awards. TOI also won the sil-
ver in the Media Outdoor cat-
egory; gold in Digital and Rur-
‘al Communication categories;
silver in festival-related com-
munication and bronze in pub-
lic service. Tamizh Awards is
the lone advertising award gw
en for a reglonal language in

65 won ‘Agency of the
year award and the coveted

‘Sakala Kala Valavan (Cham-
3 pmnof Chmnpions)award TNN



